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1992 ~ 1993 £ 40% AGAINST RIGHTS & T/EBIFKR. HMEAR~NDOEHRZRET. FE
[NOWHERE] = TBER5ERA%A,

1996 F & W AL T /S LILVHEIEAEITT 2%, 40% AGAINST RIGHTS % —ERHRI1E L
WTAPS %1580,

2009 & FORTY PERCENT AGAINST RIGHTS ;&8 5,
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FORTY PERCENT AGAINST RIGHTS (FPAR) is a Tokyo based street brand. They have
built their identity by sending out slogans and messages utilizing T-shirts and other

apparel as their primary medium with silkscreen as the print method.

Many of the words that FPAR uses are abstract. Their interpretation is left to those who
see and hear them. There are various messages put out, such as those that sometimes
suggest the state of modern society or those that touch on human beings’ work and
spirit. The title of this exhibition, “The truth is our there,” refers to the truth that
everyone has overlooked and is a general term of the phenomenon itself in which

FAPR’ s words match up with the real world.

We who now live in the life of COVID-19 recognize the preciousness of everyday life that
we enjoyed up until then. In shifting to a simple life as the new normal, we are facing
significant challenges in this present era. From global social issues overlooked before
COVID-19, such as environmental situations that bring on global climate change, each

person must face and endure the changes, from the individual lifestyle to the future.

By releasing messages through various media that touch on modern society's
contradictions and the essence of human beings, how will we reconsider the present era
and how will we commit to the future we have not seen yet. It is an exhibition that

makes you think about such themes.
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1992 ~ 1993 Activities started under the name 40% AGAINST RIGHTS. After being
distributed amongst friends, began to offer the products at the
“NOWHERE" store in Harajuku.
1996 40% AGAINST RIGHTS was put on hiatus to focus on a more full-scale apparel
line. WTAPS was born.
2009 40% AGAINST RIGHTS activities resume.
2017 A capsule collection in collaboration with STUSSY is released.
2019 A collaborative exhibition, “SECOND CHANCE,” was held in Taiwan, partnered
with CARHARTT WIP. In the same year, the Dunk Pro SB, co-produced with NIKE
SB, was released.
2020 Released items collaborating with American independent magazine, “Richardson.”

Who' s theme is of sexuality.

30800 3F Miyashita Park South
6-20-10 Jingumae Shibuya-ku Tokyo 150-0001
info@saiart.jp +813 6712 5706





